


DocuSign Envelope ID: FD85FBC9-63B4-456A-A7AC-BB5E1C8F525D 

1. Tickets for Transit Program. The parties agree to establish a Tickets for Transit Program,
whereby the Sponsor procures transit passes using payment-in-kind for ticket holders to its
Event(s) (the "Tickets for Transit Pass").

2 Authorized Users. Upon the terms and conditions contained herein, UTA agrees to allow 
Sponsor to provide a Tickets for Transit Pass to ticket holders ("Authorized Users") attending 
the Event(s) at the Venue. 

3. Payment-in-Kind for Fare. Sponsor agrees to provide payment-in-kind consisting of a 
marketing package valued at $15,000 (see Exhibit A "Marketing Package"). The marketing 
package shall promote use of UT A's transit system and shall be subject to pre-approval by 
UTA.

4. Term of Agreement. The term of this Agreement shall be from the Effective Date and runs 
through August 12, 2024.

5. Marketing Material.
a UTA agrees to provide high resolution 2.4-inch x 1.8-inch PDF for Festival Program Ad 
by July 15.
h UTA agrees to provide 500 qty of bag insert for DIY Fest exhibitors by July 15.
c. Craft Lake City agrees to provide 20 tickets to UTA for a social media giveaway.

6. Pass Recognized as Fare Payment. An Authorized User's event ticket shall also serve as a 
transit pass when: (1) printed with the wording "Valid as UTA fare on the date indicated" or 
similar wording approved by UT A and (2) used for fare payment on the date of the event 
stated on the ticket. The Tickets for Transit Pass shall be recognized by UT A as fare payment 
on all Local Bus Routes, TRAX Light Rail Routes, Streetcar Light Rail, FrontRunner 
Commuter Rail Routes, and BR T Routes on the day of the event. The Tickets for Transit Pass 
shall not be recognized as fare payment on Paratransit Service, Park City-Salt Lake City 
Connect Service, or any other special service. (3) Issued to event attendees via email, home 
delivery, or through an app. Attendees using transit to get to/from the event present acceptable 
fare media upon boarding the bus or upon rail inspection. Acceptable fare media for events 
includes: a printed copy of the vendor issued email displaying the attendee's ticket, a vendor 
issued ticket, or the mobile app with the ticket displayed. Fare media that is not accepted 
includes: generic download from the vendor's website, a form of ticket not provided to UTA 
as an acceptable ticket type, a camera image of the ticket, or any other form not listed as 
acceptable. Vendor must provide UT A with images of all the different ticket types. UT A will 
use the images to verify the logo is printed and distribute to operators, so they are aware of 
them prior to the event.

7. Use of the UTA Logo.

a The UTA Logo, which is attached hereto as Exhibit B, is the sole and exclusive property
of UTA. UTA hereby grants Sponsor, so long as it is not in breach of this Agreement a 
limited and revocable license to use or print the UTA logo as specified herein. The 
interpretation and enforcement ( or lack thereof) of these terms and conditions, and 
compliance therewith, shall be in UTA's sole discretion. The UTA Logo may not be 
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